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. Belgrade Theatre




Quality and diversity in our productions.
We ?reaent a diverse range of high quality, live theatre experiences bringing artistic

)

v o many different audiences in Coventry, Warwicks Jire and be




Productions reflecting the region’s stories.
We produce, m\partnershlps and alone, some of tRé country’s most exciting
rand gritica ¥ claimed dr a nd new musk:}tls arl g witpless to the
[ tunity ! Ledmai®gether and

reglr} tories, givj g, Ie an opp
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Broad access through pricing and facilities.

We price tickets to achieve the best value possible, enabling access to quality
theatre through ticket schemes and concessionary tickets. We also provide physical
access throughout the building, as well as access to performances for deaf, hard of
hearing and visually impaired patrons. We work hard to welcome audiences from all
cultural and social backgrounds and to increase access through digital platiorms.




ng careers.
We work to develop th of young creative
internships, placements a enticeship sche

supp m ists and theatre
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Learning and personal development.

We offer thousands of learning opportunities every year to young people, many of
whom are at risk of social and/or educational exclusion. We support their personal
growth, reduce anti-sacial behaviour and engage new audiences. We also-afier
participation and training opportunities to older people, many of whom are also at risk
of social exclusion.
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We worked with over

137

artists from the UK's
talent pool in the
creative industries

£418k

Was paid in

113

productions

£204k

Was paid in
net VAT
payments

upon 13/14

directly paid to
Government

151,000

people experienced
a live performance at
the Belgrade Theatre

£2.lm
Spent on gross
payroll, creating full 5 k
or part time

employment for Coventry City Council grant
over |35 people ;
leveraging £942k Arts Council grant Our average ticket
& £125k Project grants price of £13.28
meant our tickets

We £ 5 were affordable &
attracted over l I turnover accessible

equivalent value of
press coverage

up on 13/14

12,875

Children, young people & aged 50+
participated in workshops, and

65,813

people attended performances
for families and young people

apprenticeship posts
making 20 since 2009 &

3344

work placement
hours

£6.6m

worth of local
economic impact

We earn
O,
2%
of our income
Up from 46% in
08/09
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NATIONAL TRANSPORT DESIGN CENTRE
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About Design...

“Design is a process for making \
things right, for shaping what
people need.” — Ralph Caplan V4
“A designer is an emerging sy. // SIS
of artist, inventor, mechanic, objectiv
economist, and evolutionary

_ strategist.” —Buckminster Fuller
“Design creates culture. Culture

shapes values. Values determine the
future.” —Robert L. Peters

“A good design can feel like something
you have always been waiting for S¢
without knowing.” — Paul Huizinga Goventry



as a world leader In
understanding the factors
which influence transport
design, and how that
understanding is articulated In
physical and virtual form.
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National Transport Design Centre
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= Each modality within the transport sector faces Slmg{\a&t chnolog
challenges N\

= For personal transport, technology will become less ofa
differentiator

» Visual appeal and user experience will dominate user choice

= ‘Big D’ design

Y
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National Transport Design Centre

state of the art physical and virtual modelling facilities
=  Will cover automotive, rail, marine and aerospace

» Three main strands of activity:

Research
Post Graduate Education

Business Engagement

S
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NTDC Research Themes

Two main areas of Research:

modality, ownership models
2. Articulation of design through improved physical and virtual toglS <=
Initial research topics will include:
« Experiential Design
* Craftsmanship
« Autonomous Vehicles

« Translational Design Tools

Our future teaching will be informed by our research S
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Centre Facilities
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Centre Facilities

* 6 meter immersive virtual reality power-wall"




Centre Facilities

= Desktop immersive reality

= 3D Structured Light scanning

S¢
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Centre Facilities

= 3D Projection Mapping
All three images projected onto the same model

ventry
Goventty



In summary

We will think about design differently

We will be disruptive and challenging

We will exist at the intersection of art and technology .
We will deliver challenging, but realisable solutions.

We will educate the designers of the future for the future

GRventy



Good old Albert

“We can’t solve problems by
using the same kind of thinking
we used when we created
them.” — Albert Einstein

GRventy
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In case we start getting complacent... I

“A common mistake that people ma

when trying to design something
completely fool-proof is to

underestimate the ingenuity of
complete fools.” - Douglas Adams
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Thank You

David Wright

Director of Strategic Initiatives
Coventry University
david.wright@coventry.ac.uk
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MY CAREER HISTORY
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MY ROLE: CHIEF EXECUTIVE SEVERN TRENT
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\‘Coven(r\p & Warwickshire

Champions

C & W Champions

Meetings & Events

Coventry & Warwickshire News MIPIM 2016 Contact

A powerful network

Our Champions want to see Coventry & Warwickshire grow and
thrive for all those who live and work in the area. Ideas abound
and action follows - come and meet our Champions and find out
for yourself

Meet the Champions

Meet the members Meetings

our

ampions are from all sectors and sizes of company
creating a powerful network of business people
determined to tell the Coventry and Warwickshire story
and promote the area as a great place to do business.

The Who's Who of Champions

next meeting

ind your next meeting

What's up next?

Champions Meeting July 2016

We're at the Belgrade Theatre from 7.30 - 9.30 on Wednesday 13th July. Meanwhile
download May's presentations here

Meeting every other month you are welcome to come
along and get to know us for a complimentary session. We
meet in superd locations with great speakers so find your

Why become a Champion?

ampions are the makers and shakers of Coventry
rwickshire. when we get together things happen
We are passionate, proud and proactive so why not get
involved?

Find out more

Stay up to date by following us on Twitter

@ The t h
i~ cawcHAMPIONS @O
We will be joined by over 130 businesses tomorrow at
- curious about who we are? Email
olivia.wynne@cwlep.com

@ Ratw v

%~ cawcHAMPIONS @owch

* We will be joined by over 130 businesses tomorrow at

- curious about who we are? Email
olivia.wynne@cwlep.com

v B 3n

' § CRBWCHAMPIONS @CV/CH
We will be joined by over 130 businesses tomorrow at
- curious about who we are? Email



T'm studying politics. The course
covers the period from 8am on
Thursday to lunchtime on Friday’



Coventry and Warwickshire
Champions

Wednesday 14" September
Coventry Cathedral

7.30am to 9.30am.

www.coventry-warwickshire.co.uk



